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anotacia

turizmi - dasvenebis, garTobis, Tavis­

ufali drois xarjvis an biznes miznebiT 

mogzaurobis forma. turistis arss da 

mniSvnelobas msoflios saerTaSoriso 

turistuli organizacia ase ganmartavs: 

„es aris adamianis gadaadgileba drosa 

da sivrceSi sakuTari sacxovrebeli adg­

ilisgan moSorebiT, aranakleb 24  saaTi­

sa da araumetes 365 dRisa“.  garda amisa 

turisti ar unda iRebdes aranair anaz­

Raurebas im qveyanaSi, sadac is turistuli 

miznebiT Cavida. winaaRmdeg SemTxvevaSi is 

turistad aRar CaiTvleba. turizmi moi­

cavs ganviTarebis oTx etaps, esenia:1.dasa­

bamidan meTvramete saukunemde; 2.meTvram­

ete saukunidan pirvel msoflios omamde; 

3.pirveli msoflio omidan meore msoflio 

omamde; 4.meore msoflio omidan dRemde. 

turistebs mogzaurobis sxvadasxva miznebi 

amoZravebT: sportuli; saganmanaTleblo; 

profesiuli; religiuri da sxva. saboloo 

jamSi nebismieri turistuli mimarTulebis 

turistebs aerTianebT is, rom isini cdi­

loben gaeqcnen yoveldRiur turinas da 

maTi dasvenebisa Tu Svebulebis periodi 

gamoiyenon maqsimalurad efeqturad.

msoflio pandemia, romelic istoriaSi 

Sevida, rogorc COV19 da romelic daiwyo 

2019 wlis bolos, man Secvala sruliad 

msoflio, Secvala adamianebis cxovrebis 

wesi da yoveldRiuroba.  udidesi zara­

li miadga TiToeuli qveynis ekonomikas, 

dazarala TiTqmis yvela kerZo seqtori da 

rac yvelaze sagangaSoa am virusiT  garda­

icvala uamravi adamiani msoflioSi. arc 

turizmi yofila gamonaklisi da COV19-ma 

masac didi dartyma miayena. Sewyda mog­

zaurobebi, Sewyda saerTaSoriso frenebi 

da gaCerda turizmic. rac Seexeba religi­

ur turizms, miuxedavad imisa, rom arc is 

laSa-giorgi daTaSvili 

saqarTvelos teqnikuri universitetis 
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saqarTvelos teqnikuri universitetis 
asistent- profesori
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ekonomikis doqtori

turizmis ganviTarebis perspeqtivebi 

pandemiis periodSi

yofila gamonaklisi da rogorc sxva yve­

laferi es dargic gaCerda da dazaralda, 

pandemiam am dargs axali SesaZleblobebi 

warmouCina.
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turisti ar unda iRebdes aranair anaz­

Raurebas im qveyanaSi, sadac is turistuli 

miznebiT Cavida. winaaRmdeg SemTxvevaSi is 
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cavs ganviTarebis oTx etaps, esenia:1.dasa­

bamidan meTvramete saukunemde; 2.meTvram­
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turistebs mogzaurobis sxvadasxva miznebi 
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maTi dasvenebisa Tu Svebulebis periodi 

gamoiyenon maqsimalurad efeqturad.
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msoflio pandemia, romelic istoriaSi 

Sevida, rogorc COV19 da romelic daiwyo 

2019 wlis bolos, man Secvala sruliad 

msoflio, Secvala adamianebis cxovrebis 

wesi da yoveldRiuroba.  udidesi zara­

li miadga TiToeuli qveynis ekonomikas, 

dazarala TiTqmis yvela kerZo seqtori da 

rac yvelaze sagangaSoa am virusiT  garda­

icvala uamravi adamiani msoflioSi. arc 

turizmi yofila gamonaklisi da COV19-ma 
masac didi dartyma miayena. Sewyda mog­

zaurobebi, Sewyda saerTaSoriso frenebi 

da gaCerda turizmic. rac Seexeba religi­

ur turizms, miuxedavad imisa, rom arc is 

yofila gamonaklisi da rogorc sxva yve­

laferi es dargic gaCerda da dazaralda, 

pandemiam am dargs axali SesaZleblobebi 

warmouCina.

turizmi Tanamedrove samyaroSi ga­

nixileba, rogorc socialur-ekonomikuri 

fenomeni, romelic pirdapir da irib gav­

lenas axdens turizmTan dakavSirebul 

yvela infrastruqturis ganviTarebaze. Ta­

namedrove turizmi dafuZnebulia trans­

portis, socialuri da momsaxurebis se­

qtorebis ganviTarebis maRal doneze, rac 

sabolood aqcevs mas ekonomikis maRal 

momgebian seqtorad.   

msoflio turizmis organizaciis 

(WTO) monacemebiT, dRes turizmi msoflio 

ekonomikis erT-erTi yvelaze momgebiani 

da yvelaze dinamiuri seqtoria. momgebia­

nobis mxriv is msoflioSi meore adgilzea  

navTobis mopovebis da gadamuSavebis Sem­

deg. turizmze modis msoflios mTliani 

erovnuli produqtis daaxloebiT 6%, 

globaluri investiciebis 7%, yoveli me-16 

samuSao adgili, globaluri samomxmareb­

lo xarjebis 11% da mTeli sagadasaxado 

Semosavlebis 5%. am mxriv, bevr qveyanaSi 

turizmis industria aqtiurad viTardeba 

saxelmwifo mxardaWeriT. 

turistuli moTxovna aris masobrivi 

da socialuri kategoria. igi  SeiZleba 

Camoyalibdes mravali faqtoris safuZvel­

ze, romelTa zemoqmedeba gazardis an Seam­

cirebs moTxovnas. yvelaze mniSvnelovani 

faqtorebi, romelTac SeuZliaT gavlenis 

moxdena turizmis bazarze moTxovnis cvl­

ilebaze, Semdegia: 

zogadi ekonomikuri faqtorebi: maso­

brivi momxmareblis materialuri keTil­

dReobis done; samuSao da Tavisufali 

drois Tanafardoba mSromel mosaxleo­

bas Soris; specialuri sainvesticio zone­

bi; turizmis ganviTarebis programebis 

SemuSaveba. 

socialur-demografiuli faqtorebi: 

asaki; profesia; ganaTleba; ojaxuri mdgo­

mareoba; qonebrivi mdgomareoba; sacxovre­

beli regioni da a.S. 

kulturuli da socialur fsiqolo­

giuri saxis faqtorebi: prioritetebi; su­

lieri faseulobebi; fsiqologiuri gan­

wyoba da a.S.  

pirovnuli faqtorebi: pirovnuli max­

asiaTeblebi; cxovrebis wesi; interesebi 

Tavisufal dros; sulieri Rirebulebebi; 

motivi.  

turistul bazars  SeuZlia mravali 

funqciis Sesruleba: sainformacio; Suama­

vali; maregurilebeli; faswarmoqmnis; ma­

stimulirebeli; kreatiul-destruqciuli 

da diferencirebuli. Tumca mis fundamen­

tur funqciebad unda ganvixiloT Semdegi 

funqciebi:  

1) 	turistuli produqtis Semcvleli 

Rirebulebisa da samomxmareblo Ri­

rebulebis realizacia; 

2) 	turistuli produqtis momxmarebla­

mde (turistamde) mitanis procesis 

organizeba; 

3) 	samuSaos materialuri waxalisebis 

ekonomikuri uzrunvelyofa; 

turizmis industrias aqvs unikaluri 

struqtura, mas axasiaTebs mTeli rigi el­

ementebis arseboba, maT Soris sxvadasxva 

servisis indus¬t¬ria: patara restornebi; 

motelebi; sastumroebi; dasasvenebeli sax­

lebi; samrecxaoebi; maRaziebi da a.S.

turistebi ZiriTadad sxvadasxva 

qveynebidan da sxvadasxva regionebidan 

Camodian da maTi danaxarjebi maspinZeli 

mTavrobisTvis gulisxmobs sagadasaxado 

bazis gafarToebas. aeroportisa da vizis 

gadasaxadi; Sesvlisa da sabaJo gadasaxa­

laSa-giorgi daTaSvili, mariam daTaSvili, TamTa TabukaSvili
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debi mxolod ramdenime magaliTia tur­

istebis dabegvrisa.

garda am SemTxvevebisa, tradiciuli 

sagadasaxado Semosavlebi izrdeba turis­

tuli xarjebiT. amrigad, turizmis zrdis 

regionis Semosavals, zrdis dasaqmebas, in­

vesticiebs da a.S.

pandemiis gamo mTel msoflioSi ekono­

mikuri saqmianobebis didi nawili aras­

rulfasovnad funqionirebda ramac Tavis 

mxriv gamoiwvia ekonomikuri krizisi da 

garkveuli dargebis SeferxebiT muSaoba 

an srulad gaCereba. swored turizmis se­

qtori moxvda im ekonomikr dargebs So­

ris romlebmac pandemiis dros faqtiurad 

SeaCeres funqcionireba, ramac gamoiwvia 

bevri mcire moTamaSis adgilobrivi bazri­

dan gaqroba. pandemiis damTavrebis Semd­

gom saqarTvelos turistul bazarze ga­

moCnda bevri axali monawile romlebmac 

Caanacvles pandemiis gamo gaCerebuli kom­

paniebi, aseve bazarze darCenilma Zvelma 

monawileebma daiwyes bazris ufro agre­

siuli aTviseba ris Sedegadac maT moax­

erxes bazarze TavianTi wilis gazrda da 

garkveul wilad konkurenciis Semcireba.
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PROSPECTS OF TOURISM DEVELOPMENT DURING THE PANDEMIC

Lasha-Giorgi Datashvili, 
Mariam Datashvili

Tamta Tabukashvili

Abstract
Tourism is a form of travel for recreation, entertainment, leisure or business purposes. The essence and impor-

tance of the tourist is defined by the International Tourism Organization as follows: “It is the movement of a person 
in time and space away from his place of residence, not less than 24 hours and not more than 365 days”. In addition, 
the tourist should not receive any remuneration in the country where he has visited for tourist purposes. Otherwise, 
he will not be considered as a tourist. Tourism includes four stages of development, ie: 1. From the beginning to the 
eighteenth century; 2. From the eighteenth century to the First World War; 3.World War I to World War II; 4.From 
World War II to present. Tourists are driven by different travel purposes: sports; educational; professional; religious 
and others. Ultimately what unites tourists of any tourist destination is that they try to escape from everyday Turin 
and make the most of their rest or vacation period.

The global pandemic, which entered history as COV19 and which began at the end of 2019, has changed 
the entire world, changing people’s lifestyles and daily routines. The economy of each country has suffered huge 
losses, almost all private sectors have been affected and most alarmingly, many people have died from this virus 
in the world. Tourism is no exception and COV19 has also hit it hard. Travels have stopped, international flights 
have stopped and tourism has also stopped. As for religious tourism, even though it was not an exception and 
like everything else this industry has stalled and suffered, the pandemic has created new opportunities for this 
industry.
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